"Library to Business” offers
small businesses range of aid

By James Chilton
jchilton@wyomingnews.com

CHEYENNE-Sinceitlaunchedin
March 2013, the Laramie County
Library’s “Library to Business” pro-
gramhas been helping dozens oflocal
small-business owners, entrepre-
neursand nonprofits navigate the ins
and outs of the business world.

Andas word ofthe program has
beenspreading, thelibrary hasbeen
takingalargerrole amongthebusi-
nesscommunity in Cheyenne, featur-
ing classes, workshopsand evenone-
on-onetraining.

County Librarian Lucie Osborn said
thatwhile the Library to Business pro-
gramhasonlybeeninplaceforayear
andahalf,theideabehindithad been
aroundsince before the library’s cur-
rentbuildingwas completedin 2007.

“Itjusthad neverbeenquite theright
time. There were always other priori-
tiesthattook precedent,” Osbornsaid.
“But weknew there were holes thatthe
library could help tofill, providing
businesses and entrepreneursthe
servicestohelp thembesuccessful. As
thelargestlibraryintlie state, weseea
responsibility and aroletoprovide
leadershipinthisarea.”

Rachel Svobodaisthebusiness
services coordinator forthelibrary
and hasbeenrunning Library to
Business since June 2013. Coming

To get support

Entrepreneurs, small-business owners and
jobseekers interested in learning what the
Laramie County Library’s "Library to
Business” program can do for them can
learn more at the program’s website,
http://www.lclsonline.org/adults/12b.
Individual consultations can also be sched-
uled by contacting Rachel Svoboda at
773-7200 or I2b@iclsonline.org.

from abusinessbackground herself,
Svoboda said there are many toolsthe
library can provide to help small-busi-
nessowners,if only they knew about
them.

“Whenyou’rea small-business
owner,youwearalotofhats,”
Svoboda said. “We wantthem to know
thatthey’renotinthisalone.”

Workshops have been amajor com-
ponentof Library to Business. The
library generally hosts three or four
workshops each month, focusingona
widerange oftopics,suchashowto
apply for grants, how to marketa
smallbusinesseffectively and how to
secure contracts withgovernment
agencies,among others.

“InSeptember, we were able to
have David Leavittfromthe U.S.
Small Business Associationcomein
here,” Svobodasaid. “He gave agreat
presentation called ‘The Business of

Art,’ where he wentthrough anartist’s
statement-ifyou wanttosell yourart,
what does thatlook like? Very practi-
cal, on-the-groundtools for ourlocal
artists.”

Apart-time artist himself, Leavitt
said the workshop turned outtobe as
muchofanetworkingeventasitwas
aneducational experience.

“WhatIfound outabout Cheyenne
isthatartiststhere feellike they're
kind of alost tribe, that artists don’t
necessarily have avehicle to dialogue
witheachother,” Leavitt said. “Sothat
worked outtoareally good, produc-
tive dialogue,and I noticed alot of
people exchanging businesscards
afterward.”

" Svobodasaid Library to Business
alsomakes afair share of referralsto
other agencies, and those referrals
have strengthened the communica-
tion between the library and various
entitieslike SBA, the Greater
Cheyenne Chamber of Commerce and
the Small Business Development
Center at Laramie County
Community College.

“Whensomeone comesinand we
have anindividual consultation,Ican
showthemall the resources we have
atthelibrary,butIcanalsopointthem
inthe direction of outside agencies,”
Svobodasaid.
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Library: It's a
“one-stop shop”
for businesses

Continued from A3

“We not only encompass
entrepreneurs and small
businesses, but1alsogetjob
seekersIcansendoutto
Workforce Services,andI
cansendthemtoLCCCto
work with their programs as
well-they’ll teach someone
how towrite abusinessplan,”
Svobodasaid.

In one-on-one consulta- -
tions, Svobodasaid shecan .
talk a prospective entrepre-
neur through how to use the
library’s databases, which
include thousands of busi-
ness and economicjournals,
marketandindustry re-

. ports,and individual infor-
mation on tens of millions of
businesses.

“It’sall free with theirli-
brary card,and they don't
evenrealize whatamazing
resources they have attheir
fingertips,” Svoboda said.

“It’s so much fun to sit
with somebody and show
them how, on this particular
database,Icanshow you
samples of business plans. It
really takes thatedge off the
stress of starting asmall
business.”

Dave Rippeisacounselor
. withSCORE, alocal firm that
helps startups and existing
smallbusinesses. He has
spokenat Library to Business
eventsinthe pastand said the

feedbackhe’sgottenhas
been positive. Butmore than
that, he said Library to
Businessis provxdmg an
important service tothe com-
munity,and he expectsitto
continue growingasits
schedulefills. _

“Ithinkit’s very useful,
andIthinkit’sgoingtobe
evenmore useful in the fu-
ture,” he said.

“People who are having
business problems, they can
find things that are tailored
totheirneeds.Ithinkit’s
going to grow in popularity
and become animportant
fixture in our business
community.” -

Paul Lindsey, an executive
search consultant,said he

_ taughtaclassforLibrary to

Businessonhowtouse
LinkedIn,abusiness-ori-
ented social networking
service. He said the library
has effectively made itself
into a “one-stop shop” for
small business advice
through the program,
which he said canbe espe-
cially usefulin a state as
rural as Wyoming.

“I thinkit’sa really good
thing,” Lindsey said.
“Businesses are smaller
here,andIthinkit’s great
thatthey cancomeinthere
and get some one-on-one
direct counseling.”





